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EAECUTIVE SUMMARY

The purpose of this urban design plan is to establish a clear set of policy
guidelines and implementation strategies that direct the future of the Hyde
Park East Neighborhood Business District (NBD). The district is located
m the Hyde Park Community, in the east central portion of the city of
Cincinnati. Hyde Park East has an upper income population, who are
predominately Caucasian, and represent a cross section of ages.

The business district includes the business zoned properties along Erie
Avenue from Victoria Avenue northeast to Sayvbrook Avenue and the
Ravenwood Apartments and the “Common,” The district contains many
residential buildings converted to commercial uses. Most of the buildings
dre in sound condition or bave only minor deficiencies.

Goals and objectives developed during the planning process sought o
obtain a consensus among businesses’ property owners, neighborhood
residents, investors, leaders and city staff. In addition, strategies and
policy guidelines were developed to address issues and to dircct the future
of physical improvements within the district.

The strategies include installing decorative pylons, pavers, diréctional
signs and lighting; improving building facades and the visibility of parking
lots through more directional signage; reducing the speed of traffic
throughout the district; replacing damaged trash cans and trees; creating
a focal point @t the “Common™; initiating zone changes requests;
coordinating cooperative advertising programs, conducting small business
round tables and annual general clean up days.

The policies include limiting signs to one square foot per linear foot of
property frontage; encouraging visually open storefronts and up lighting;
installing pavers, promoting shared parking; restricting development to
village size and preserving the linear continuity of the buildings on Erie
Avenue,

The Hyde Park East Task Force, established to prepare this plan, guided
the planning process. Additional community input was sought via
business and customer surveys, bramstorming sessions, mailings and
presentations,

The implementation plan provides estimated costs and possible funding for
each strategy, The Hyde Park Business Associstion, who has the mission
of advocating and implementing improvements within the distriet, will
have primary responsibility for the implementation of this plan,
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The Hyde Park East Neighborhood Business District (NBD) Urban
Design Plan establishes a clear set of goals and objectives that will direct
the future of the business district. In addition, this urban design plan
provides the following information:

. Reinvestment strategies.
L] Estimated costs and possible funding sources for strategies.
. Policics to control the physical design.

In 1992, the Hyde Park Business Association submitted a community
budget request (CBR) to the city administration requesting  the
development of a plan for the Hyde Park East business district. The
primary reason for the initiation of this plan was the need to maintain a
visually cohesive and distinet business district.

In 1994, the City Planning Department and the Department of
Neighborhood Housing and Conservation (now called Neighborhood
Services) with the Hyde Park Business Association began developing
strategic plan, Goals, objectives and strategies were identified and ranked
during a planning process obtained from & consensus among businesscs,
property owners and City staff. The process included: establishing a
planning task foree; analyzing existing conditions; determining relevant
policis identified in previous plans; soliciting participation from business
and property OWNers via surveys and group discussions; identifying and
ranking issues, and developing implementation strategies. The task force
consisted of business and property OWners, residents and representatives

from the Hyde Park Community Couneil (See Credits.) During the
girategic planning process the task force determined that an
Environmental Quality Urban Design (EQ-UD) district was nccessary 1o
rmaintain the existing character of the district, The establishment of an EQ-
UD district requires the preparation of an urban design plan. This plan
incorporates the strategics developed during the strategic planning

process.

The task force obtained community inpul throigh surveys, mailings and
meetings. Business and consumer SUrveys were prepared and distributed
by the task force members to bustness owners and customers 1o obtain
opinions regarding various issues within the district, Twenty-four
business surveys and 51 customers’ surveys were returned. In October
1996, the proposcd goals, objectives, strategics and pohcy guidelines,
referred to as the “Nuts and Bolts™ were mailed to each of the property
qwners and business managers within the district. A public mecting and
presentation to the Hyde Park Neighborhood Council followed this
mailing. See Appendix A for the letter of support from the Hyde Park
East Business Association. The “Nuts and Bolts” is the framework of this
urban design plan.

In summary, this urban design plan, a collaborative effort between city
staffand the Hyde Park Community, is 2 guide for future development. It
provides for the compatibility of land and structures and protects the
quality of the urban environment.






P STUDY AREA

The Hyde Park Enst Business District is located in the Hyde Park
community, in the east central scction of the city of Cincinnati (See
wvicinity map.) More specifically, the district includes property along Eric
Avenue between Tarpis and Pinchurst Avenues, the Erie and Saybrook
Avenues intersection and the Dupree House at 3939 Erie Avenue. The
study area includes the residential areas between Pinchurst and Saybrook
Avenues, See Boundary Map. The district is in close proximity to the
Oakley, Madisonville and Mt. Lookout communities,
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> LAND USE AND ZONING

|

‘The district became established in the early to mid-20th century. See
Appendix B for history, The district, containing ____ acres of land, is not
found within the 100 or 500-year floodplain, Thirty-scven commercial
‘buildings with 59 businesses, seven residential buildings, three mixed-use
(residential and commercial) buildings and three semi-public buildings are
twithin the district. Only one business is vacant. Of the 61 occupied
businesses, 30 are retail and 31 are personal service tvpe busincsses. See
Appendix C for Land Use Listing. The City Planning Department staff
found the buildings were in sound condition, based on a windshield
survey, Only a few of the buildings had mincr deficiencies, The district is
 within ¥; mike of the Hyde Park Square and close proximity to three other
neighborhood business districts - Oakley, Madisonville and Mt. Lookout.

Primarily, the business district is zoned B-2, Neighborhood Business and
surrounded by the R-3, Two-Family, residential zone district. The B-2
2one penmits wses such as retail, business personal and repair services and
cating and drinking establishments. Two areas within the district are
zoned 10 allow more intense type uses than what the community desires:
The area zoned B-3, Retuil-Wholesale, at the intersection of Erie and
Tarpis Avenues and the arca zoned B-4, General Business, at the
intersection of Erie and Pinchurst Avenues, 1t is recommended that these
two areas, which allow warchouse and automotive related uses, be
fezoned o a more restrictive business zone to allow for consistency with
most of the business district and . The district also contains a park
known as the “Common” in the middle of the district. This property is
zoned B-3, Retail-Wholesale. The City Planning Department staff
recommends that a zone change study be conducted to determinic the
ppropriate zone that will allow for consistency of business uses along
Eriec Avenue and at the high traffic intersection, of Erie and Marburg

Avenues,  There is, however, a consensus that this property should
remain a park.

While the City Planning Commission and City Council will approve the
Plan, they will only accept the zoning recommendations for future
considerations. This by no way implies support for the zone changes
recommended in the Plan, The undertaking of a formal zone change
process will be necessary,
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> PARKING

There are approximately 329 off-street parking spaces within the distric,
from Tarpis to Pinchurst Avenue, which meets the Cincinnati Zoning
Code parking requirements of 157. The Urban Land Institute
recommendation, however, suggests a need for 47 additional parking
spaces. The district does not contain vacant land other than the parcel aj
3613 Marburg, behind United Dairy Farmers at 3350 Erc Avenue, which
is currently being used for some parking, Therefore, construction of ne
parking spaces would not be possible unless demolition occurs
Bemolition within the district is not supported unless private agrecments
such as that obtained for the expansion of Sunshine Foods, are obtained;
During this planning process, the owner of Sunshine Deli located at 3501
Erie Avenuc purchased and demolished the adjacent building at 3429 Erig
Avenue for expansion and parking purposes. This project is identified
the implementation section,

There s an oppartunity for shared parking and additional parking spaces
by reconfiguration of some existing parking arcas. The parking
behind the building at 3500-3520 Erie Avenue (Taco Casa) and 3340 Eri¢
Avenue (Ching Gourmet) provide an opportunity for shared parking and
an increase in parking spaces (See Implementation Section),

These lots are privately owned and will require cooperation betwee
adjacent business and property owners to effectively implement anj
improvements.  Availability of convenient parking is also negativel
impacted by the parking requirement for the Ravenwood Apartments
3387-3417 Erie Avenue. The apartment's parking requirement is
fully accommodated on site. Maost on-street parking is consumed by th
Ravenwood's resident needs in the evening hours, Frequently
Ravenwood's residents must find parking on adjscent residential sid
streets,



»  CIRCULATION

The district is located along Erie Avenue with a traffic count of 16,002
automobiles per day. Sce Circulation map, Most of the intersecting streets
are residentinl.  Marburg Avenue, although residential in nature, is a
heavily travelled street with a traffic count of 7474 automobiles per day.
It provides access to both Madison Road, a major thoroughfare, and
Interstate  71. Bus route number 69, Frie'Madisonville and
Enc/Brotherton serves the district,

> DEMOGRAPHICS

In 1990, Hyde Park’s population was 13,927 (3.8%) of the city’s tofal,
This is a 7% increase from 1980, The residents, predominantly Caucasian
(95.2%), represents a cross section of ages, from young couples through
families with school age children to senior citizens.

The number of individuals in white collar jobs has increased from 1980 10
1990 throughout the city. More specifically, in Hyde Park the number of
professionals increased 25% while the number of Blue collar and
unemployed decreased 29% and 48%, respectively, This is in conjunction
with an 81% increase in medium income.

While the number of housing units has primarily remained the same, the
number of owner occupied increased 5% and renter occupied decreased
8%. This may suggest that some property owners previously renting are
now selling their property. The vacancy rate decreased 13%. See
Appendix [ for detailed information and comparison with the city's
demographics.
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®  BUSINESS ENVIRONMENT

The task force conducted a survey among the business owners in 1994,
Of the seventy businesses, 24 responded. See Appendix I for survey. Of
the responding businesses 70% are locally operated and are sole
proprictorship or family businesses. About half of the businesses who
responded own the building where they are located,  Almost half of the
responding businesses are relatively new - established in the 19805 and
1990s. The number of full and part -time employees per business range
from one to fifty with the mean being 7.2 and 4.2, respectively, Most of
the respondents indicated that the number of customers, sales quantity,
dollar volume and profit had remained the same,

Many of the responding businesses' patrons were from the Hyde Park
Community (35.6%), 9% were fram Oakley, 30.7% were from other
Cincinnati communities, 11% were from Kentucky, and 5% were from
outside of Kentucky and Cincinnati, The business days with the most
activity were Friday and Saturday. Fifty-four percent of the responding
businesses showed that they were considering renovation or expansion,
Improvements such as facades, lighting and landscaping werc identificd
45 necessary improvements 1o attract custormers.

When asked to rank the areas that need 1o be addressed or improved in
the Hyde Park East Business District, parking was rated as number one,
followed by facade improvements, streetscape and identity and physical
umity,

The survey also inquired as to what type of businesses are desired. The
types of businesses desired are hardware, retail, bakery, nightlife, offices,
gift stores and a theater, The types of stores not desired are fast food,
Eame rooms, bars and hair salons.
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The customers’ survey was randomly distributed by the task
members to patrons of the district, Fifty-one surveys were retum :
Ninety-two percent of the respondents live in Hyde Park and 78%

in Hyde Park East. Parking, fallowed by more store viricty, evening h
and less traffic congestion were stated as changes necded in the distri
When asked the types of businesses desired the number one desi
business was a bakery, followed by a live theater andior movie theat
garden centers and restaurants, See Appendix F for Customer Surve
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> MARKET STUDY

A neighborhood-based market analysis, prepared by Project Market
Decisions Inc., was conducted to provide base line data which can be used
to monitor and evaluate the impact of future economic development
expenditures in the Hyde Park Business districts.

The analysis showed a continual decrease in population (3.2%) and the
number of households (1.2%) from 1995 1o 1999, 1t is predicted that the
median household income will increase 66% percent. The three major
lifestyle clusters in Hyde Park East: “Young Influential™ which are
upwardly mobile, single and couples college graduates working in white
collar jobs, the “Bohemian Mix™ also single and couples well educated in
white collar jobs with very little kids, and “Giray Power,” affluent retirees
with large portfolios and strong interest in health and golf,

Project Market Decision Tnc., states that the development potential
indicates unmet demand for more than 229,000 square feel of additional
retail space for the Hyde Park market area which includes Hyde Park
Square. Types of retail/commercial establishments that can be attracted
are. grocery, auto repair, recreational facilities, hardware, day carc,
drinking and eating establishments, record and tape, auto service and drug
stores. See Appendix G for complete Market Analysis,
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ased on a review of existing conditions, previous plans, survey results
brainstorming sessions; issues were identified and grouped into seven
unctional areas. These functional areas were ranked in order of
hpnrlam:r: - Safety, Design and Infrastructure, Business Development,
rking, Marketing and Promotions, Organizational Development and
leanliness. The followi ng goals and objectives were developed, based
n the issues, to provide direction for future effors, Strategies to
ddress the issues are listed in the implementation section of this plan.

SAFETY
0]

faintain the Hyde Park East Business District as o safe and convenient
lnce to live, shop and work.

bicct
nhance pedestrian and vehicular safety throughout the district,

ovide well-lit hard surface parking areas,

DESIGN AND INFRASTRUCTURE
|

Aintain an aesthetically attractive and pedestrian friendly business
trict,
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Objecti

Increase the visual attractiveness of streets through coordinated
streetscape improvements,

Tie the "Common” into the business district.

BUSINESS DEVELOPMENT
Giogl

Strengthen and encourage a variety of personal service and specialty retail
stores that will draw customers from the immediate as well ag
metropolitan areas,

Obiecti

Enhance business opportunities that are consistent with the marketing
study,

Maintain the current mix of residential and community business uscs.

PARKING
Cioa]

Strengthen opportunities for aceessible, safe and convenient parking while
maintaining the pedestrian village atmaosphere.



Ohiscti

Provide businesses with parking spaces that are accessible and
aesthetically pleasing.

Increase the awareness of off-street parking opportunitics.

MARKETING AND PROMOTIONS
Giogl
Market the district as a separate and distinct business district offering a
variety of personal service and specialty retail stores,
e T

Promote the Hyde Purk East business district as a community-based
business district,

Create a marketing strategy to advertise and promole a variety of services
and retail establishments.

ORGANIZATION DEVELOPMENT
Gioal

Develop and maintain a cohesive relationship among business and

21

property owners which will result in a thriving business district.
Obiegti
Increase involvement in the Hyde Park East Business Association i
business district activities.

CLEANLINESS

Gogl

Maintain an aesthetically pleasing visual image of the district.
Objecti

Encourage structured cooperative beautification projects and p
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>  STRATEGIES

The Hyde Park East Business Association will have a major role in
implementation of the strategies provided in this plan. The Business
Association will continue a leadership role in coordinating efforis with
business and property owners, the Hyde Park Community Council and
the City through the end of implementation. Strategies that are eligible
for City funding must be advocated for through the standard
Community/City budget process,

The neighborhood can work with City staff through the Cincinnati
Neighborhood Action Strategy (CNAS) process to evaluate and determine
priority projects for future funding. CNAS is a process involving the City
and neighborhood working as partners 1o identify and address strengths,
opportunities and challenges,

The following is a prioritized list of strategies preparcd by the community,
The implementation chart groups the strategies into physical and
community projects and provides estimated costs and possible funding
sources follows this list of strategies.

SAFETY
*  Enhance pedestrian and vehicular orientation,

Install an illumination reduction sign at Delta and Erie Avenues. In
addition, consider street calming techniques to reduce traffic speed.

Repaint all crosswalks throughout the district.

Request a “No Right Turn on Red” sign on Pinehurst Avenue at Erie

23

Avenue.
Improve lighting in parking areas.
Install high iluwmination lighting in new and renovated parking
arcas,
DESIGN AND INFRASTRUCTURE

Enhance the connection between the "Common™ and the .!ruﬂ.'ﬂ'
district.

Install low intensity lighting within the star,
Install memorandum plague near the star,

Improve the drainage problem at the *Common,”

Install a focal point element such as a gazebo, fountain or a flag
at the “Common™ centered at Marburg Avenue

Improve building facades as needed.
Improve the coordinated sireetscape.
Install pillars or pylons at various intersections throughout the di

Install sidewalk pavers on Erie Avenue between Saybrook a
police station in two phases. Phase one consists of the foll
locations: the Erie Avenue mtcrsections at Tarpis, Marburg, He
Amberson, Pinehurst and Saybrook. Phase two includes block



between the following intersections: the Erie Avenue intersections at
Victoria, Tarpis, Marburg, Herschel, and Amberson; and the Erie
Avenue Intersections at Pinchurst and at Tarpis, including the area
extending from Tarpis to 3275 Eric Avenue (Goldsmith Cardel) and
the area extending from Amberson Avenue to 3520 Eric Avenue (Eric
Frame Gallery.)

Include flower potsi/urns in the design of the pylons,

Install approximately 41 pedestrian street lights between Pinehurst and
the police station,

Install approximately 10 benches without backs throughout the
district.

Replace the existing Hawthormne street trees with trees that are
pedestrian friendly, when appropriate,

Supplement the existing street tree program with approximately 31
appropriately scaled street trees.

Establish an Environmental Quality-Urban Design District,

BUSINESS DEVELOFPMENT

Maintain the current mix of residential, business and recreational
HEEE,

i'lnin'.:uu the following zoning studies:

.Chmﬂt the existing B-3 zoning located on the park property, the
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"Common,” on Ene Avenug for consistency with business uses and
zones along Erie Avenue,

Change the existing B-4, General Business District zoning at Pinehurst
and Erie Avenues to B-2, Community Business District.

Change the cxisiting B-3 zone at southeast comer of Erie and Tarpis
Avenues to B-2, Community Business zone district.

Establish relationships with business and property owners to retain

and attract businesses that are compatible with the
recommendations of the marker study.

Monitor the progress of viable businesses and offer incentives when
possible to keep them from departing.

Assist buikding owners in renfing to businesses appropriate to the area
and to help them create the desired mix of business uses,

Expand Sunshine Foods.
Purchase the building at 3429 Erie Avenue.
Remove the buildings at 3429 and 3501 Erie Avenue,

Construct a “new” and larger building for Sunshine Deli and create

-additional parking.
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PARKING
Increase parking opportunities,

Improve the parking arca behind 3500-3 520 Eric Avenue (Taco
Casa.) A portion of these spaces should he designated as public
parking spaces.

Remove the taxi stand in front of 3500 Erie Avenue (Tischbein
Pharmacy) to ereate one public parking space.

Redesign the curb cut in front of 3500 Erie Avenue (Tischbein
Pharmacy} to create an additional parking space,

Create six additional public parking spaces at 3613 Marburg
Avenue, behind the United Dairy Farmers.

Designate public parking spaces in the rear of property at 3340
Ene Avenue {China Gourmet, )

Improve visibility in the parking areas.
Install directional signs 1o public parking arcas.
Install lighting fixtures in parking areas.
MARKETING AND PROMOTIONS
Market the variety of services and specialty stores offered in the

districr,

26

Work with other business districts and regional economic groups such
as the Chamber of Commerce,

Create a marketing pamphley highlighting the variety of services and
specialty retail,
ORGANIZATION DEVELOPMENT
Increase business involvement,
Conduct annual membership drives,
Develop cooperative programs and promotions,
Sclect and advertise a day business hours will he extended,
Conduct small business roung tables.

Increase involvement with Hyde Park Square Associntion,

CLEANLINESS
Maintain beautification Profects and programs,
Conduct annual peneral clean up day.
Install approximately 8-10 trash cans,

Replace existing trash cans in need of repair,
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Proposed Streetscape Improvements
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*  ENVIRONME NTAL QUALITY DI STRICT

public value and sre vulnerable to damage by development penmitted
under conventional zoning and building regulations.

The establishment of an Environmental Quality-Urban District (EQ-UD)
will protect and enhance the environmental features of the business
distriet. The following policies’ guidelines should be incorporated into
the EQ-UD guidelines, The guidelines deseribe in words the
charactenstic which is 1o be protected and development features which

will be reviewed for impact of a proposed development on the
environment.

> POLICY GUIDELINES

Storefronts and Facades Policies
I, Up-lighting on buildings should be encouraged,
2. Exterior building materials should be in harmony with surrounding
buildings in colar, lexture, proportion, scale, patterns and opening
shapes.

3. Building appurtenances and projections should be in scale with the
total composition of the building.
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Replacement windows should fit the size of (he original opening,
aluminum windows are used, they should generally be anod;
(dark bronze,)

Storefronts should be visually open to the strect. Where practit
entrances should be recessed to increase the effective sidewalk s
and 1o provide sheltered pedestrian access,

Awmnings should be hanmonious with the architectural features of
buildings on which they are located, They should not co
architectural features of the building and should not be pi pe
awmings. Traditional awni ngs are required unless not practical,

The structural components for all awnings should be contail
within the awning covering. Colors should be compatible wi

color of the building to which it is affixed and to adjacent awni
Awnings should not project into more than one half or six
whichever is less of the sidewalk.

Awnings should run parallel to the face of the build; ngs and

a continuows covering along the sidewalk or to a small entry a ;
over the door, éc,

Site Amenities Policies

Unmarked benches should be placed in open public gathering
and shaped to discourage loitering,



Bulletin board kiosks should be placed in gathering areas to aid in
the control of posted bills.

Dumpsters and similar waste receptacles shall be enclosed and
screencd by opaque fencing and/or landscaping to promote a clean
and ordered environment and shall be placed behind buildings when
possible, Dumpsters and similar waste receptacles are not permitted
in the front yard of a propenty.

News racks should be grouped in no more than fours and installed
according to the City of Cincinnati News Rack Policy. The
groupings should be spaced at least 200 feet apan,

Site amenities should be low maintenance and discourage graffiti,

Site amenities should not be placed to promote hiding areas, but
rather in the open to promote security,

Landscaping and Paving Policies

Special paving should define the area where pedestrian movement
BCCUrs,

The size and shapes of paving should relate to the pedestrian scale
environment of the district,

Special paving treatments should be used to define the focus areas
‘0fthe district, major pedestrian crossings, gateway points and where
Pedestrian movement occurs,

Private businesses should be encouraged to use special paving to
Continue the pedestrian movements.

k1L
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22,

23.

24

25.

28,

Private paving improvements should be harmonious with right-of-
way improvements in the size, color, texture and pattern.

Flower containers and shrubs should be used to identify building
entrances.

Large areas of asphalt or concrete paving should be discouraged.
Large areas should have pattem, color, and texture to relate to the
pedestrian scaled environment,

Lighting Policies
Lighting in parking areas shall be designed to enhance security,

Private lighting should relate to public lighting in light, quality, scale
and color.

Private lighting should be used for parking lots, walkways and
highlighting buildings and show windows. All the lighting should be
low height and low illumination.

Lighting for parking arcas should be sensitive to ncarby residences
in color, intensity, scale and dircction,

Parking Policies

Existing lots should be shared and made more efficient through
improved access, circulation and layout. Establish common
employee lots for businesses within the district to encourage the use
of primary spaces for customers and more remote spaces for
employees,



At

28,

30.

3L

32;

33.

34.

35,

Parking signs that clearly direct shoppers to off-street parking
opportunities should be provided,

All parking areas should be landscaped or screened with devices
such as trees, ﬁ:nﬁngmmmismmmamﬁ'erandmhrﬂk up
large areas of parking.

All intersections, crosswalks and entrances to commercial space
should be aceessible to the disabled when practicable,

Lots should be hard surface and marked for easy circulation and
should maximize the number of parking opportunities,

Development Policies

Businesses should be designed to reinforce the existing patterns for
all storcfronts facing Erie Avenue, They should be visually open 1o
provide interest and light to the street.

Any new development should be restricted 1o village size, be
pedestrian oriented and should contnbute to the livelihood of the
business district,

Maintain strect orientation of shops, but allow rear entrances where

appropriate and where supported by ather plan elements.

Preserve the linear continuity of buildings on Erie Avenue by placing
building facades parallel to Erie Avenuc when possible 1o be
maintained.

Renovation and restoration of older buildings should respect the
original building design including structure, use of materials and

37

36.

37.

38.

39,

41,

41,

details, Origindl or natural materials and detailing - should
preserved when possible,

New buildings and additions should be similar in style, by
massing, scale 20d form to the size and height of neigh
businesses. The space between and around buildings should
consistent with the character of the area and be in harmony
neighbaring buildings.

Simplify and rfmove all unnccessary utility poles’ wires
associated clutter o allow as much sidewalk space and sign visi
ik possible.

Sign Policies

Signs should be simple, legible and designed to be harmonious
the business disgrict's marketing strategy and identity,

All traffic/vehicular signage should be coordinated and organ
through the streelscape hardware system,

Wall signs should be limited to one square foot of copy
cach linear foot of building's sirect frontage,

Ground signs ar® preferred for commercial and retail b
buildings which sit back from the street a distance of 15 feet or
in lieu of wall signs. The maximum height should be seven

above the sidewalk grade, '



A ground sign should be no greater than % square foot in size per
sign face and have no more than two faces, for each lincar foot of
property’s strect Fontage and shall be limited 16 one sign per Street

frontage,

A pylon sign is permitted for corner properties with sits back
greater than 25 feet or more. A pylon sign is recommended fo be no
greater than one square foot in size per sign face for each lincar foot
of property frontage and shall be limited to one sign,

Roof mounted signs are not permitted unless other methods are not
practical, Roof signs deemed appropriate shall appear to be an
architectural extension of the buildings and no support structures
should be visible to the public view,

5. Flashing sipns are not permitted,

- Directional or on-premise instructiona] s £fis ar entry/exit signs are
permitted in addition to other signs, These signs should be 2.5
square feet or Jess per sign face, and are limited to two signs per
curb cut for a property, Propenties with off-strect parking and
without curb cut access are limited o one sign 2.5 square foot or
similar for al| sign faces;

Design signs in character with the type of business fo be identified.
A trademark or symbolic Copy on signs is encouraged.

Design signs to be harmonious with the architecture of the buildings
o ‘which they are located,
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49,

30,

al.

52.
a3

34.

55.

Signs should be in keeping with the character of the district and
communicale to pedestrians or persons in slow moving vehicular
traffic,

Projecting signs shall not be used except for small identification or
trademark’s signs designed to be in harmony with the business
identified. Projecting signs shall not exceed three square feet per
sign face,

Signs attached to buildings should be fascia signs and should not
project beyond the edges of the buildings.

Off premises advertising signs are not desired,
Bus shelters are not desired,

The maximum allowable signage arca for all sign faces on & property
should not exceed one square foot of signage arca per linear foot of
property frontage. Maximum signage area for comer propertics
should be based upon the longest strest frontage of the property.

Demolition Policies
Demolition will be approved only if one of the following applies:
*  Ordered by the Director of Buildings and Inspections for the
public safety because of an unsafe or dangerous condition

which constitutes an CIMErgency.

. Structure does not contribute to the architectural charscter of
the district,



*  Necessary to construcl a building which would meet the
guidelines of the EQ-UD for Hyde Park East Business
District,

*  Theowner has endeavored in good faith to find a use for the
structure and is unable to obtain a reasonable rate of return on
the property or a refusal of a permit would amount 1o & taking
of the property without a just compensation,

*  Demolition will be allowed for a portion of a building when
repairs and rehabilitation is not justified based on cost and not
visible from the street,

Definitions for the purpose of these policy guidelines:

Ground Sign - A ground sign is defined within the City of Cincinnati
Zoning Code as a detached sign erected upon or supported by the ground.

Pylon Sign - For the purpose of these guidelines a pylon sign is defined as
a ground sign with a single supporting structural element and internally
integrated electrical and illumination sources,

39



This plan was prepared for the Department of Economic Development by the City Planning Department and

John Bailey, Shoppes at Saybrook
Alesia Buttrey, Heavenly Bodies

Claire Diedrichs, United Dairy Farmers
Rebecea Ferris, Hyde Park County Club
Morden Grant, Hyde Park Neighborhood Council
Barbara Green, Ameri First Bank

Brian Griffin, Sunshine Foods

Bob Hedlesten, Resident

Joe Lutmer, Tischbein Pharmacy

Vicky Mary, Victoria Travel

Gloria Martin, Coffee Emporium

Karen McCory, Hyde Park Travel
Nancy Mullen, Deupree House

Kiathy Noonan, Resident

Rich Schram, Papa John's Pizza

Danny Thomas, Hap's Irish Pub

SHAFE fitomn the City of Cingirriat
Laura Kenny, Economic Development

Vanessa McMillan-Moore, City Planning
Michacl Moore, Office of Architecture and Urban Desi gn
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the Department of Public Works, nfﬁ“
of Architecture and Urban Design with the Hyde Park East Neighborhood Business District Urban Design Task Force. The task force consisted of 1
following individuals:






LETTER FROM THE
HYDE PARK EAST BUSINESS ASSOCIATION
WILL BE INCLUDED IN THE FINAL PLAN
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APPEND]

HISTORY WILL BE INCLUDED IN THE FINAL DRAFT
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HYDE PARK COMMUNITY AND THE CITY OF CINCINNATI

Demographics
HYDE PARK 5] CITY OF CINCINNATI
1980 1990 % Change = 1880 1980 % Change|
POPULATION 7 .
Total Population 14,95513827 T4} | 385 457] 354 040 %
[white 14,246/ 13,284 7% 251 144] 220 785 -12%
562] 4B 174} | 130 467] 138 132 %
12,108] 11,625 -A%E {07254 91353 £%
_155u51___; ] =
4,701 -13%
3,475 185%,
2438 5%
6021 72 -5%]
_E'_EE| 569 215
i T01%,
263 : -11%]
448] 7408 1%} | 172587] 169,068 "-2%'
3480] 3,680 5% B0.6B7| 55172 -2%
3.581| 3292 -B%) | 96950 85170 3
407] 458 12%; |  14,910] 14.745 1%
Single-family 3428 3339 a%ﬁn 60,488 61660
Median Household Inc. | 20.271] 36 531 B1%[] 12489] 158500 B0%,
m' 0 I T - L 5%,
Nole: Median househoid incomes were determined by the midpaint of the interval
tainin the average




APPENDIX E

HYDE PARK EAST BUSINESS DISTRICT SURVEY

w gurvey Is designed to obtain Information o help the Hyde Park East
Nelghborhood Business District Task Force and the City determine how o best
mulaie econvmic development In the Hyde Park East business district. Al
whividual respanses will be kept confidentlal and only reporied us 3 group. Please
answer all the questions, Thank You for your time and considerstion,

ﬂm, and position of person completing survey:

Name of Business: Location:
ity and State the owner resides in: {Clty) {Seate)
Description of Business; Locally apermted_ Regional Chain
i ___ Mational Chain ___ Franchise
Business Orwmership: ___ Family Business ___ Sole Proprietosship
— Partnership ___ For-Profit Corp.
___ Non-Profit — Cooperative
Own or Lease Facility: __ Om _ Lease

Firm established at its present location:  (Yer) 19

“ﬂ!-nhb:r of Employees: Full-Time ___ Part-Time ____
Hotrs of Operation:
Hﬁliﬂﬂ Improvements

I Are you considering renovating or expanding your business? (Circle One) Yer or No

L Are any of the following constraints to renovation or expansion:

- Mo constraints. ___ Need financial assistance
——  Insufficient space — Need planning nssistance
—  Low intercst rate loan —Other,

Specify

3,

Rank the top five sreas that need to be addressed or improved in the Mt, Airy
Business District: | means “most needed” § being “less needed™

___ Front entrances — Rear enirimces

— Interior building sppearance — Street tighting

__ Conditions of sidewalks —__ Strectscape, including trees
& lighting

— ldentity and physical unity — Parking

— Facade improvement, including awning

Rank the top five related waflic issues that need to be addressed: | mesns most
needed and § being less needed.

__ Congesied sireeis ___ Pedesirian aceess - -
[imits

— Inadequate poarking — Viehicular access —  Bireet
lighting

— Location of parking __ Etreet meintensiee

Do your customers'clients. wse your rear entrance? (Clircle One} Yes or Mo, IF
ni, why not?

Would you consider using your rear entrance for access? {Cirele One) Yesor
No. Ifno, why not?

Do you think your sorefront or another part of your building requires any
improvements to aitract customers? (Circle One) Yes or No, Il yes, please
describe the needed improvements below:




Rt

. Are you planning to relocae? (Circle One) Yesor No. If yes, answer "s" and "h"
bebow,

. When
b. To Whire

Are you planning v permanently close or sell your business? (Cirele One) Yesor
No. Il yes, answer "a* and "h" below.

it. When
b. Why

Amwummdymmqnpmhg anather outlet for your business? (Circle One)
Yesor No. If yes, answer "s" and "b" helow.

8- When
bB. Towhers

B

11,

2

13

What type of business{es) is needed Far the area?

Are there any murhmmmm like 10 sce in the area? {(Circle
One) Yes or No. Ifyes, what typels)

Ovwer the last three years, have the Hlmu_haiuﬁsfmmmhmmd.m}ﬂ:h:
sarne or declined ?

A=lncreased b=Stayed the Sume e=Declined
|. Number of customers & b E
4. Bales quantity volume @ b c
3. Sales dollsr volume ] b -
4, Profit il b c

I,

16

What is your opinion foe the changes indicated ahove?

el

—_——

Your business comes from which of the lollowing groups af people:

—__% Hyde Park residents

— % Omkley residents

— %Cincinnati  residents,
resiclenty,

— % Orhdor residents, excluding Cinginnati residents

— % Kentucky residenis

— %% Other, specify

exchaling Hyde Park ang

Runk your business days Place o ane (1) 10 the left of your busies
continie through to indicate your beast busy day with & number seves) |

— Sunday — Monday — Tuesday
— Wednesday — Thursiuy —_Fradny
— Sansrday

Rank your business hoors, Place one (1) on the line tor the 1efl of your
mdlhmmninuelhwghmiudiumymrlm:buq-hmm:h-ﬁ :

—— Mumning (before | 1:30 AM) — Lunch {11:30 AM - 1:30
— Aftemoon {1:30 PM - 6:00 PM — Evening {6 PM - 8 Ay
— Might {after 9 Phi)

How important is i1 that the Tollowing issues are addressed as they
Hyde Park East Business district. Fndicate importance by the following

| Extremely important 2 Very tmportant

I Moderately importamt =~ 4 Relatively unimpontani

¥ Not important

— Parking — Safery ___ Murketi

—_ Cleanliness — Business development ___ Appearat
— Tmaffic low (pedestrian & vehicular)

Wisuld you like any of the following items in the districl to he
contrcelled? Yes or No (Circle One) ITyes, check ench ope that you
io see repulated.
— Signs
_ New developmeni

—_ Facade treatments
L



Is safety for your customers or cmplovees an jssue that nesds 1o be
nddressed? (Circle One) Yesor No

Do you share advertising expense? (Circle One) Yes or No,

Woukd you be willing to share adverising expense? {Circle One) Yes or No.
Are you interested in shareed parking? (Circle One) Yes or No.

Please list up to three fssues that you think are highly imporant 1o the
cconomic growth and vitality of the area!

What specific concems woild you like to see sddressed? {These can inclisde
ones mentioned earlier)

Are you interested in having hfmrmﬁunmm:.ruﬂhtfﬂllwhg: Check all
that agply,

— Aviiluble technical assistance _ Low {nterest loan
___ Business seminars — Onher, specify

Would you participate in a Business Associstion for the purpose af
improving and maintaining the business district? (Circle One) Yesor No,

Thiz survey can be returmed 1o gliher:

Ameri First Bank Vanessa MeMillnn-Moore
3521 Erie Avenue City Planning Department
Cincinnati, Ohio 45208 City Hall, Room 228

Cincinnati, Ohio 45202



APPENDIX F
THE HYDE PARK EAST COMMUNITY CUSTOMER/CONSUMER SURVEY

This survey is designed to obtain information to help the Hyde Park East Neighborhood Business District Task Force and the City of
Cincinnati determine how to best stimulate economic development in the Hyde Park East business district. Please answer all questions |
completely. All responses will remain completely confidential and will be reported as a group.

I Please look at the choices below: What changes can be made by merchants in this business district in order for them to get more of your
business? Choose only five (5) and rate them according to your priorities; using "1" to indicate top priority, "2" to indicate second

priority, etc,

a, Improved parking h. Mare campetitive prices
b. More store variety i Better product selection
c. Better quality products J- Better customer service
d. Better atmosphere k. Evening store hours

(3 Better safety b Less traffic congestion
f. More advertising n. Other, specify

More special events

-

p 4 Look at the choices below and answer what potential new businesses you would most likely use if they were to open in the Hyde Park Eas
business district. Choose only five (5} and rate them according to your priorities; using "1" to indicate your top priority, "2" to
indicate your second priority, etc.

Antiques _ Dvugs Hobby shop Appliances _ Blecironics Live
Art pallerics — Emerainment Movie theater AraCrafis Fast food Musac
_ Bakery Finangial — Prof services — Bookstore Fish murket Records
; Buicher — Fumiture Restaurnnts Cameras — Cinrden ccnter Shoes
— Clothing — Giftstore — Sports equipment — Delicaessen — Grocery — {nher {spexi

Depastment Hasdwrare — Descount — Healih Club



East MBIk
mmmmmwm
i b ¢ d a b ¢ d

Circle the time and duration of your most typical shopping trip:
I.} Day of the week: Mon., Tue Wed. Thurs. Fri, Sar.  Sun
2.) Duration of trip: 1hm 2hs 35 dn S Shm Thes,

What advertising do you most notice from local merchants? Circle only three.

it Newspaper(s) d. Flyers B Billboards
b, Direct Mail - Television h. Yellow Pages
c. Radio f. Window Displays i, Cther, specify

What do you like best about shopping in the Hyde Park East business district?

Do you feel safe while within the Hyde Park East business district? (Circle One) Yes or No,
Hlease indicate the following about vourself.

Where do vou live?

community in Cincinnati, Ohio
Outside Cincinnati, but within Ohio. City

In Kentucky

Outside Ohio and Kentucky, State

AN oe



9. Where do you work? Circle the letter that applies.

a. community in Cinginnati, Ohio
b. Outside Cincinnati but within Ohio. City
=
d.

In Kentucky. City
Outside Ohio and Kentucky, State

COMMENTS:

Thank you!

This survey can be returned to any of the following:

The business from which the survey was obtained.

or
AmeriFirst Bank Vanessa McMillan-Moare
3521 Eric Avenue City Planning Department
Cincinnati, Ohio 45208 City Hall, Room 228

Cincinnati, Ohio 45202
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Market Ares

| tinen=zgson "|

Market Key Businesses

NBC Anchors
BC DESCRETION COUNT | TOTAL 50, FT, " Wirmen's dppare:
SN2 | Eating Places an 5477H 2 Diea
B2 | Misc, Home Flifmakings L] Yirea Thia 2eam
= o Alyaan's
g 'ﬂ'ﬂ-nun'lr::lm|rql. i 250 Camiags Trade
TIN' | Beauty Shaps 18 T4roo Claug
83N | Real Estate agenis £ 18 1E5AY Final Tauen
B0 | Cosmmervcial Banas 4 137 - Men's Anpara)
BO1Y | OMices oi Dechais 14 FiLE Hiyde Park Tagsary
i Khakes
u;:: Lu'r:“ af Dentisly " ;"““’ Stacks
59 i [ o
Eandays Ryig; - Chigren's Anpidrer
T4 F Furniture Starey E] BOET] Casile Hegds
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~/_Ife Style Clusters

The comsimmer fertatics of the vy Pagk
itk drel panularion e Iner ideniified
Uhssiigh o oy ety be cluatgr svapm
known a8 Pricm sk wan developed by
Llurisd. fnc

RO diminang lifissnyle tvpesx, or clusiers.
have been (dentified throughout the Lnjied
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hanebhodds that temd 1o exhibic smilor lifesyies
and 1o ot uniformiy and predictably in the
markerplace. The &7 clusiery are divided amang
I3 cluster EMups which depore  hasip
neighbortood tpes caregorized aoeprding p
geagraphic  orientation  and acigeconomic
b,

Examination of the data for more than: 3410 dagn
Yariables Al the census hlock grop level
ihdicates that of the 62 different clusier tvpey
identified in the L'S . seven are found fn the
Hyde Park marker areg,

The bop theee cluster I¥pex found tn ke Hyde
Park marker areq are Young (nfluentials,
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prsdge of white collury. students. actors, anises
writers. and races with the natbon's “rd forwesi
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roduct-Service Preference Index (PSPI)

Introduction

This section deseribes the prefierenced: for
specilic proufucts and servaces amane Hyde Park
fAtg] Be Gansummers The summary” belgas
ibeniifies. the producs and servige e for
which marker area consumers = hibin hagh, o3
well a3 low purchasing preference. A complete
listieyg of the market area preferences for nearly
40k procuets and Serdices is included |n the
:'i’e.-gﬁlﬂ'r.u'ﬁm.u' dase  Lhardker Anrfvsan o
[ TTE T

The Cluster compodison of howsehaids i the
Hvde Park markes aces are used for compariaan

with bl Lnitad  Sixes  howieholas far jhe
Purpose of providing ;) rxnking Lar vach of the
product-senace wems relatve 10 the natignal
nparm. T this way, preference scores reveal the
Lnicyue litestyles oF'tlee markis aren A ranikinis
are expressed relative to this national narm. For
sxurmple, 2 rnking oF 100 indicatey & level ar

eference equal 1o the LIS, average It should

€ noted that the Taokings are of relafive
trequency of purchase and uie, not bovel of
expendiuing.

High Preferences

The produstserwe categones wills a ndes af |25

ar bighet sndicae marks) seea houselsalds have shove

Fterage ailerrsl mocheds wema The pamicular indes

Fanking appsars i parenthesis fallcweng the dem

Sarker-area cansinuers

= By Maniplanefaarman  1ast year
{305

L2 Cwn an Aum (265), BMW (215),
Milsinishi (214} or Eagle (122

L Play racquaioall (227), go maging { e,
play tennis {173), and go. suba divng
{175]

- Taok 3+ personal thgs by piane (a4,
3+ business inps by plang {207}, ‘and
have s passpon (173)

- Buy Jazz mussc (#19) and new wave
Muses {181

|2 Areimpartied wine dunkars (222), heawy
Mported Deer wsers (203) and Taquita
drinkars | 1686)

- Boughl brie cheese [18§) gourmg
caffee beans (197). and Kellogs Musshs
(147

Smoked Sigars in the last §ix maning
1165%)

Law Prefarences

The paroract-sen e calegeres uith an sdex of 75 g
lasser indicact naarkiat area houseliclds. Ry bl
E T et e U ems Waker aes eovdinmers
show relatieh kv idicrest

L Craming @ S8 with'a S radic (41] or a
SEmper (28]

Ld Buyiig country misas (54)

= Belengng 1o a Vewerans cub (S0} or
Couniry club'152]

L Smoking non-filter cgamaties’ (875 ar
chowsg tetacco (6]

L Making an m-harme purchase (T

= Buying Krafl Macason & Cheesa (70,
Haal &g (F2), or Spam 45

L Ball-changing spam plugs 1BT) ‘or al
fllers (T1}

r Fresh walar Nishing (B8] & hunting with
a fiftershotgun (51)

b Cramang an GMT buck (28], Chevy sk
(33} or Lincaln Cantingntal [54)

Taking 4% oyarmighl campsg tigs (48]

HYEE PapK



&
O,Develnpment Potential

introductan

Pl e hapamesi mistial for e Hude Mark
Ihrkas) kred wns AEneTared using 3 proprieian
demand s develuped e Prjecy ik
Peciiinme. The miodel ijizaniifies (he demand
potentid for the market gres bov ifefinmg the
relatinnship berween the unigoe mix of house:
hidlds. lifesevle clussers. and ench of the 75
cuoblishment tvpes analvzed in the hase
campanaon area. This defined ser of relation-
ships 1= applied to - the unique fifesssle charac-
1TSS of the marker aney beinyg analvzed. 4n
eElmite s ihén prodoced of the ol develap-
et which van be suppared by the hougeho|ds
A the mirket area.  The current amount of
supply in the markier areq by esch of the 75
establishment tvpes. iz subtragred from the boinl
deselopment potential which provides an
wtirnate of the net development polential for the
iarkst arey

Y detailed enplananon of the methodology,
including identification of the ¢emparison sre.
i5 included in the Vedghbarhoad Buse Marker
Trulvsiy of Clcinme,

Current Supply

The anolysis of existing establishments in the
market aren identified 215 & fferem businesses
in the 73 remil ond service establishment
carcgorses. These establishments secount for an
estitnated 196200 square feet of space. The
muarket aren contaties 48 diferent estahlishment
1pes ol o the 75 fxpes-analvzed,

Mew Development Potential

S Pd ki 1 Q%

Cemand Potential

Wik g xamendation of the degslead Senzhhurhuind
Marker Area Desclopmeni Potentiul. in the
Appeichis of ke Measvbednad Suve Uik
AR b Ur v, indicates sha there 4 3
development patential in the Hyde Pk market
Area 1 support an additional 239,000 swuate fee)
of retmil-serviee space, It is estimated that this
new- paleniial woold suppor the deyvelopment of
&7 new estublishments in -1 differens SHC Ivpes

Development Potential for
Top Ten Establishment Types

-1 DESCRIF TN TOTAL

BOUFT,
Sa11 Grooary 1800
T43% | Auba Mepair 19.200
FERE . | Fecreation Fasilibies 18,750 =
5251 | Hardwams 14,300
B350 | Day Care 14,008
LERE] Orimking Places 8,200
012 | Ewling Plecey LR
TS | ®ecord Tape Siors LA
TE9 | Autemotive Services 100
EL L Orisg (&=l

Observations

#n analyvsis of the establithmen fypeswith
potentEl in the market arex, reveals a number
al Atere pvped that eeild be appropriane fo
Hyde Park NBC™S. Same of thess Bvpes dre
describerd belaw

" Grocery - specialty foods
" Auto-Repar - forekgn

- Child Cara

L3

Restaurant - spacially, cofies
houwge

HYDE PARK



\MdE Park Summary

Phis mriirkizt v Wov o it the gt sie, o
wliiew! on B v aniel 14 aae ol s
S e nelthbuarboods  Thier i
ey newghboresd - bisiess TG ST
Flude Tark, tlye Buuaie”’ spad Hile Park Eiisir
at Exie amd M rhing

The marker wrea his 3 siieible pogsilarion
base, 1L persung jn BT hauschulds
The medion Incomie o the market anea (s
sunifmant ar $473%7  The Popelation iml
howschold voum jn the markel ared are
Profected to devoease over thie next five WIZATS,
veiile incomes will incaease Slgnifcanily

Nelghborhood Business
Center Evaluation Matrix
Paputation ., ]

Danlgn o
Graup s

- — -
- = 5
Signal .
Spena P
IniCist o’

Fark -
Arschor -
Variory oy
Mizs o
Patapiiad "

Strengths

Exceprimmal Desiyr

Fense of plie, aestheticll pheasinyg
Hafi, rJn:unI-:nhrunm-:nr

Consistenly vailuble parking in frong o
stifey

No LW sones

Critical mass of meechundize
Specialey reta| niche

Active community BT

Weaknesses

Lack of teaditional anchaoe
Lompecivion ut Hyde Park Maza &
Rockwood Pavilion

Parking

Opportunities

Bl and broaden existing appurel siche
Add estingtion retidlers

Streagthened market base with service
angd convenience

establishments which SEMVE area
residencs

HYDE PARK
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Frofile Rankings
Market Pocsgttal Index of Le Lamevles - MRET
Corparison’ Profdlé: Hyde Park. o Hiue
fanked ini Beecandiag order ali profiles

T=tla ML
¥+ Fermcoal Trips s Flane |2, g% 69
G0 =2 Ice Hockdy James [1.3%) FEF]
Entd Foreign Vidacs Lat He 11.3%) 439
5o Bailing |1,7w) 23T
Blay Racgueeball (2.5%) 137
Buy Jmzs Husic (4 Sk 218
i+ Businegs Trips - Plane (2.4%) o7
GC Eo Pro Basketball Games (L.4%) 19%
90 Jogglog 16, Th) 199
Membor Freg Flyer Program |8, 5% 184
Buy New Wave Muzis [3, 1%} 1M1
Flay Teonim 1%, 6% 175
Oo Scuba. Diving (6, B%} 175
Owm Bailboar (0_8%) 174
Fave a Pagsporct [16,1%| 173
Go Ekiing (5.7 172
Chiess Lage Year {3 1%) 168
Fraf Furnleure Clors LekYc fL.5% 167
Smoked Cigars Last 6 Mos {3 5% 165
G0 bo Prd Football Cames [3,9%] H R
Ga b0 Col Bagketball Games [J.1%) L6
Boht 1940= Mosfdlgia Lae¥r {1,o0%) L&
8ght 1940= BMostalgia Lesc¥r [P ) ldo
Health Clubs/Gym Lagr Ysar (8. 4y 152
S&0= m—¥ Clean Lsc 6 Hes 47, T} 159
50 E0 Live Theskre Lee Yr |13.0%] 157
Westers Europe Last § Yearg(d, 14 155
Hntd Cac for Busineas Lez¥e |5, 6% 155
Took Sched Flight/Foreign {11,6%) 151
44+ Demmimstlie Trips Let ¥r [10.6%1 icx
Hought Sci Fictign Let ¥y [3.5%) 144
Eritd Car Personal Use Lec¥rid. ay] TIF
Domsce Business Trip Lat¥r 18.4%) 134
Bght Hardcover Book Lec Yr (14, 4%) 1139
v Foréign TF Lat I Y¥ra (7,8%) 131§
B Wabght Lifeing 17.3%] 118
Caribbean Lasr 3 Taara (5-1%] 135
o Swimming {12 9% 135
Take Aduoit Ed Courdes [6,6%) 133
Use Trvl Agnt/Foreign Trip [1L-4% 133
Play Yelleyball (85,543 133
Play Scfehall [ 3%} 132
Mon Policrical Yelunceey [(14.5%] 134
Go Hikimg (5, 7%) 131
Uged Travel P-?um; UE Trip [14.3%) 131
So-Bicyaling 113,641 130
Buy Dance Musio (4.6V] 23
B-ail: 19508 Nostalgia LatYe (1.9%) 139
Urpe: Three-Way Calling [5.2%] 124
Buy Claseical Mpmic (5-5%) 127
Furniture Refinishing. LacYe|s 3% 125
Trivia Games Last ¥ear |7, %] 135
Go Co Gambling Cisinoa’ $3253%] 133
Buy Wediom Rock Mosic (1D.5%] 113

FOpyEight 1894, Clarites, Ine.: MBI



Profile Rankings
Harket Focemepial Indéx of Lifescylas - MRI
conparieon Pro€ilei Hyde Park, OH HEHe
Fanked ini Descending syder ALl profilas

Ticls MPT
Ea bto Asrcbice (8.2%]) 132
Boiught Hovel Last Year (13, 9%) 1232
Book chru Book Club Lstc Yo |7, 0% 1a3
Use Call Waicipg (28. 0% 131
faid fer Sas wiCredic Card (31, 0% LF1
Yizlt Theme Pack Lase Year (4).1% LZ]
Ladpe a Carp (3.1} 120
#ld0+ Camera Accessoriss (1. 7k 11%
i20° Cross Councry Skiipg i1.7%] 118
Prof Carpet Cleaners Lat¥c (7,3%) 118
Go Roller Skac 13.4%] iie
Walc Disney World FL Lee Yrig. 6% 118
08 Walki Lor Exerciae |27, 9% 137
Owry - & Bi [2.8%] 117
Uaw Maid/Houseksapar |10, 0% 117
Fainting, Orawing Last Yaar (%, s%) 117
Démescic Vac Trip Lac ¥r (ls.4%) 117
Buy Eagy Listening Music [7.8%] 11a
Belong ca an Buce Club (26, 2%} 11¥
CErb 850+ Pub Brdctg LecYr (2.9%] 111
drder Ttems by Phona Lartr (18. 1%} 11T
Buy Hard Rock Music {6,%5%)] T1Y
Ga ta Che Hovias [48.0%) 111
Barg/Hight Tlubs Lagf Year |20:8%| 111
Japan, Asia, dchr Lar 3 Yra{d.1%) 110
Hee Clgarscce Rollipg Paperi?. ey} 145
Racycled Produccs Let ¥r (35 8% 109
Mg long Disc Bill Bis. 125, 34} Lan
Bought' Myafery Ladt Year [7,a%) 101
Qutooor rdening 1% a Wk [§.1%) Lda
Coupang for Hew Brcducts {22 .0%) 1048
Indocay Gardaning & Plancs 115.-3%) 107
Collect Scampe ?3-11: 187
Dinad Cuc Lafst Year (49,8%) 1p7
FM:Eﬂp Lagt Yaac 152 3%} 107
Buy Tistian/Falth Mustc (4.1%] 197
Go Colfing (214,4%) 148
<EE0-Grocery Shopping Wily (23.39%) 1436
[ef-1-3 Dlaling (8.0%) 1as
Contrib Pub Brdcscng Letyr (1,46} 105
Eat ac Fast Food Mexican {18, 3%) 185
Voted in Election Last ¥r (47.5% 10%
Billiarde/Poel Lasc ¥ear (#.5%] 104
Oo Howiing (13 .14 ) ipa
Video Cames Lasc Year 120, 6% 1T}
Eat at Fast Food Burger 58.4%] 103
Took lst Class Foreign Tripii . 4%} 103
Vigit ZSea Werld Lage Year 13.9%) 147
Take ¥icamins (37.1%) 193
G0 Boating (6.8%| 14l
EaC-ak Fagc Pacd gest (07.9%) L1aa
Uge Prof Exserminators (13, 5% 10a
Eabt-at Family Steak House {68 1%1 33

Copyrighc [H594., Clarttas, foc., ™AL



Profils Hanki
MarE=t Potential Trdew af Lifestyles - MRI
SAMPATIENR Profile Heds Park. OH His
Eankad i L‘nesclgr,d:':rg ceger ALL srofilas

Tigle MEI

Aot 5= Wides Tap#m Lter Mo (1F, T4 i)
S0 Eo Bameball Games 15, 0%} L
snoke Menthol Cigarecces 1H.5%] 87
g&; Eali-l_r‘i Foarwarding ﬂ.ﬂi I‘I T

150+ talal 3 Shappi Wiglyiln 1 g5
Enpladter Qwn Ln’ius EE: {Ij.‘:lll 8%
CEALE OfF Coupsns Las: Ve |83 . 5% 55
Smicke Pipe Tobacco (1. a%) a5
15+ Lotce Tickera Lst Mo {6.3% 94
Contage B4 L Gve OEEicial (1L.8%I F4q
Buy Black Coapel Music i2.8%) 94
Hnldiuﬁuin: Easc § Monthe |2, 6% 93
G0 o Auco Haces 13.0%} a3
Belong to 8 RBeligious Club. {7.9%) 53
Bought Romance Last Year (6.4%) 92
EAL At Fast Food Pish (1,.3%) a1
Order Icamms by Mail Lat vy [28 _a%) g
Edr at Fast Food Plzes [14 . 1%} 0
Always Use Groce Lisc T39.4%) 20
2=lE Home Ramod=lipng rino, ok BT
Troplcal Fish Is.m-f 24
Pa:no Relievars Hadvy Usacs: 133.9%) B4
Bo Salt Waber Fishing |4, 34| B4
Emoked Cigarectes Let ¥r (30.3%) #1
In-Home Préq Test Leb LSMos (6, 1% |
Togk a Domemtic Trip by Bus (L-ok] it
Engke Hegular Cigarsttes [21,0% a1
‘Balong Co & Frat=rnal oedor 4. 3% -84
“Woodworki Last Year [5,6%| ‘B0
Have a Gardan (34.7%) B
HAntd Fam/2%id Yideos Lsc Moo {11,5%] bt
Bew from Fatterng Lat 6 Hos (6.3%) T4
Oisp Lighters Lase & Mog 124, 0%} 70
ELS504 Property Maintenance [14.8%) 74
@o to Callege Fthll Games (2,7%) 74
Ueed Baby Foode Last 6 Mom (6,44 T
Cwn a Dog {21.4%] i
Bread fim Boratch Let & Mes(d.gy) TE
Contract Home Improvemenc (1o, 1%) T4
Dwn & Cat (13.0%) 71
Sell lama Improvement (27 .1%) 2
Cantract Home Remodaling 47.1%) 1
Insect Repollenc Lisr Yeap 13T . B%) o
In-Heme Purchace Lat & Moa 113, 8% ]
L3 Fresh Water Fizhina |16.ou) fA
Buy Country Music [13,2% 4
o HupCi w/RIELefShocgun (6. 9] EL
Oo to Boxing Mazches (0 6%} 60
shoke HonFilcer CigaracEss (3, B3 57
Belong-to & Countey Club 12:1%) 53
HBelood to 3 Veterans club 3. 4% 540
i carernight Camp Trips - (4, 6%} 48
Chewing Tobeces 13 3%] a8

Copyrighs 1994, Cla=ikta=, Inc.; MREZ



Broflle Rankings
Marker Porencial Index of L n!fu—.t_-,.rlu - MRI
: tauﬁnrlsun Profile) F:;k[ CH HEH=
Ranked in: Descending order All profiles

Tt-::lr MPI
Tm:hﬂ'm:tur Pull /Mud Raceid. i) 43
Oun Bower Boar (4. 1%] 41

Copyright 1934, Claritas, Ini.; #ET



Frofils Rankings "
Mirkes Forantial ITsdey af Prodoct Usags - HRL
Compariscp Prafils: Hvde Fark, OH HH5
Ranked 18y Uescepdihg opdar All profiles

Titls HPT
Hontblane /Waretman Last ¥& (9.8%) 104
Tt oan. Audl g Sk 165
Inported Wine Last We=k |3.0%) a32
Chemy o AMM 18U BRY] i 218
Own a Micstbishi (1.1%) 14
Shopped Saks Sth Rregue |1.6%) L3
imporrad De=r Heavy fsers (2.0%) 203
Oourset Coff=e Bos LetEdos 13.7%) 197
Impartad Seer Last Wesk: |5.3%0 194
Dun an Bagle 10,5k 193
Téguila Lastc Month {4,1%| 188
Beie Chesse Lasc & Hos |1.,.2%) IBS
Comestic Wine Lasc Weak [11.74] 178
Sugar Froe ¥ t LAy EMos [2.3%) 1785
Cwn Convercibla (L. gk 173
Cove Ize Cream By Lat GHes [3.4%) 164
Encenmans’s Snacks LacdMes 15.7) 164
Cwn & Honda (6 83%] 163
Dwn 2 Mazda [3.1%) 155
Ty Bt I!E]'.I.‘I‘.‘ Car ‘[15.7%) 150
Coapac/Brandy Lage Mopeh 64, 0% 145
Swp Elee Cobfss Grindsr [1L1,1%) Las
Boctled Water & Seltzer (32.1%) 148
KaLll # Fuealix Lat € Mos (1.3%) 37
Wadika Last HWonth [8.0%] 145
Shnnged'ﬂmlwrthfwmlm 18, 9% 145
O " Car with Car Phone (3.1%] 142
RBum Heawvy (=sers |[108%) . 142
Bght Computer Baoks Lat¥r [5.9% 140

1800 Compuber System {13.0%) 132
fcotch Last Wonch' {3.5%) 133
Cwn 8 Tolkswagen §3.1%] 1189
Own-oa Missan [R. 0% 138
Tab [0.3%1 135
Cwn Sub Compach- Car £35.5%] 134
Caffeine-Fréa Diet Cake [6.6%1 134
BFought 35mm Camers Last Yo (0.8%] L34
Owiy A Mazds Truck 0.8%) 113
Cwr Oral I:F'l." atign Dmvice (4.1%| 131
futo Security/Burglar Alarmis. 0% 129
#e=lloggs 591-!::111:1:{ LecaMos (-9%) 133
Fallogge ALl Bran Lec ‘GMos (2.3%) 128
Folarsid Imae Film Last ¥ 13,2%F 1
Cwnt Phone Answer Machine (34, 4%) 136
Light Beer Last Weal (14.8%) 125
piec Coke [L&§.2%) 125
Low Cal Fregn Dinks LecsmMos [4-8%) 124
WA Eppicessc/Cappono Waker (2.8%) 124
Other Diet Soft inks (2L, 7%| 129
Lo Calorie Bread Lst & Mo (14.5%) 1323
tsnd flive 011 Lasc 6 Mes (11.2%) 133
Bght Srerses Equipment LeTY¥rill, 2wl 1z3
Ousrioa PC {1z.8%] 133
Cwnt & Mercodas 0. 3% 12T

Capyright LI%4, Clarieas, Inc. ) MBRI-



FEALile Hankihge
Market Pocencisl Index of Produce Usage - MAI
conparigsn Frofils. phede Park, O HHs
Ranked iny Sescend:ids arder A1 profiles

gy oy ] MPT

Cwifi C5° Plaver (1% 2% 12a
Cwn & TowoEa (8. 4% 119
fosc Ralsin Bran Lsc & Mos {1.2%) 11%
Corplah Hens Lasc & Mos 110. 8% 11%
Usad Credic Union Car Loan i6:1%) lia
Plta Bread Lame £ Mog 12 2% LT
Cwn 2-Door Eﬂr:n Coups [16.38) 117
Dwn Burglar Alaem (7.9%] 117
Gin Lagt Monch [4.3%) 116

ht Cogdyear Tires Lege ¥r VSN 115
Cwn Car Bought Hew (4% 9%) 114
Epark Plugs Chogd ac Garaga |7, 8%| 114
Heawy Users of Film fie.si) 111
Dwr Home Qym Syscens (3 -9%) 113
Own an Acura (D.3%) 111
Sitzlean Last § Monthks [3.7%) 113
Sna Sauce Lasc i Mom (41.4%) 113
Brifac/Snack Sars Lat GMoa (17,54} 112
Cap'n Orunch Reg Lsc & .Mos 13 4% 11z
Frozen [Dessarce Lagc & Mog {28.0%| 11T
Bght Sheets/?llwcasas Lec¥zilo 3k iim
Used Cealer Financins (13,83 Las
Oiec Cola Eeavy Users |20 0% Lo3
Vacuum Cledper Lagr Year (6. 441 1o
51040 Compputer System |4 ,.0%} 108
BuCter SUbfEituce Let SMag HENE Y in07
Bght Elec Riz Cleanc Lytye L1.g%) 197
Beughc Other 3lagkecs (%, 0% 105
Domescic Desr Lasc Weak ©23.7%] 105
Post Srape Mocp Last & Moo {3,5%| 104
Cordials & Ligueurs Lat Mo {7, 3§ 104
Car Batbery & Car Prts Soe{d.av) 1403
Rubber Sloves Lage & Mog (357 143
Bght ‘Michelin Tires Lot ¥r (3. 4%) 143
Junm & Cheysley id.3%) 1a3
Jerky Moat Snacks tec &Mos 6. 7%} LO3
Booght Towels Last Year (31 %) 103
B?hl: Camera h::i;nurgﬂt.:t.‘:rlla.uﬂ 162
Gil Fileer Chngd ae rage {22 .4%| 183
Chami Minlacuce 124 .3%] 143
Qwn Compackt Cap (17, T4 1al
Cwooa VOR |80, T4 141
Mocer 01l Changed g Garage (2474} 141
Fepai Frea (2 8% 101
0= TV Set Lagr Year (6. 7% 101
Air Filleer ch ac Gar 131.9%) 1oL
Whearies Lagt B Mog |2, 8% 1dn
Uged Manufaccurer Froancing({T_ 1% ]
Canned Hashes Last § Hos |10, 0% Lag
Ingtane Grica. Lest § Mos LR Y Lag
Cwna Dodge (7, 3% oy
Lewibio aleohol Beer Len Wk 12, 0% =1 |
Oiec Pepsi Cola i1d . ¥3) Fd

Copyrighs 1894, Clar:-as, Inc I HMRE]



Froafilyg Rankings
Market Pocentlal Indesx of Praduce Usage - WRE
Compatisen Profils: Hyds= Park; aj
Hanked “in' Descending ardes ali profilas

TiLlE MEL

Bought Car Baccary at Searmif. 2% 28
Wibke Coglérs Lasc Honth [B.2%) a7
Diet Rite' Cala [1.E4) Lo
Beikican Foods Last & Mes [42.1%) S5
Frozen Plzza Last & Mom (43 8% 56
Purchased car w/cash {12,3%) asg
LW Hew Domegtic Car 133.6%) 5
Frzn Orangs Juice Let §Has (a7, %) 5
Fremium Gassline Lacr Wasje- (20,14 45
Oen 4-Dooy Bedan (41, 48%) a8
Boht Auto Dishwasher Lecye 133,71 55
Craimi Bcreen TW (50_4%) =5
¥alicgoTs fFop Tres LAt EMos (22 .7%) 34
Dwni Two or More YCRE |15, 9%} 54
Faint Dept/Falnt Stops 113.3%) T
Qa8 Lawn Mowsr Lage Year [1.8%) 94
Shoppad J,.C, Pengeds [33, 7% 94
Lol Station Wagon ¢7.8%) 71
dUthe Ei:hnnaturﬂuzt Ornka [42.1%| |
Fresh Cuk Cold cucs LecEMen |25, 7%) 23
Metal Boligh Last g Mag [13. 6% b |
Malt Li F Lasc § Moncha (3:3%] 21
Baking g?pn lage & Moa 139.2%) a3
Froten WalFles Las=r 6 Moz |36.1%) L
Own Mid Sige Ear (38, 1%} g1
Qacmeal Last & Manths 1X3.5%) 31
Starch Last & Months (28_3N] ag
HBought Elsceric 8lanksbs |3 % =l
Chesrics Last § Monchs L13.6%) 0
Cafl or Jar Chili Lic & Mam 124 .3%]| a0
Poeg Cold Cute Lage & Mop {¥5.2%) ag
Loca Cola Claesie [2F_5%) g4
Eraft Yelvascs Lawe & Mos (10.6%) a9
Frzo Digners Lec & Mos (13.5%) i ]
Canagdian Whicky Last Manth (4.0%) ae
Own Hater: Bofcensr {(7,3%) a7
Cur B Nigsan Truck (4% 87
Faint at Hardwars Store [14.1%] a7
Own Fagercs/Peepers [3.3%) a7
Shopped Montgomery Wapd |9, 5%| Bg
H"E Bank Car Loan 115 1% L1
Beqular Cala H=avy Usecs. [17,7%) a5
Oven Claaners Last & Hos 132 6%} BE
Elec/Cas Dryer Last Year 4.2k 85
Purchiaged Car w/ TradeIn (19.1%| 85
Wabigco BpSz Shwhe LetsMos (2. 9k} B5
Cwn & Flyaoour (4 &%) A
Boht Sears Tires Lat ¥r |7, 1% B4
Fellogge Corn Flks LatfiMas: (13.3%| B
Dwh Y= TV Setg 1372, 5%| B3
Cwh Plana ¢31. 3% wa
Stove Top Stuffing LeceMos [18.am) oz
Celling Fan Laat Year |3.2% ai

Copyright 1994, Plaricas. Inc.; HR]



Protile Hapk:ngs
Markat focential Iadex of Sroduce Usage - MAT
Comparizen - Pro€ile; Hyde Park; of HH=:
Rarged tp- [eéscending ordar &11 Profilss

Title MPI
Pegsi Cola §323.3%) CF
ey an-Cldsmobile (10.1%) g2
Chldrns Frzn Dinrs LetéMos (7.4%) B1
sShake 'n Bake Chin LeteMog [§.5%) el
Liverwurst Last § Modtbhs 8 B L BL
Bomagtlic Bear Heawy UDeers 19.3%) 8L
Shopped Smara [31.3%) A1
Hedlt Sbicke Snacks LariMos 18 1% A1
RC Cola 12, 4%) 11
Mocor Dil Changed Self (27.7%1 Ad
Crem - MoCar Le {7.0%) Ba
Own & Buick |3:5%) )
Shopped Kmart (51,9%) aa
Egy Subaticute Last 6 Mos [1000%) o
Cwm 3-Dooe Sedan |17.3%) ap
Salt Buhetlocute Lagt § Moz |20, 1%) an
Qun Lacnry Size Car (14,140 an
Qun 2locd Pressurce Monitor (&.6% 78
Bsht Power Tools Lee¥c (1.5%) -
Brkg Inge Mshd PotlerseMos [(15.0%] T8
Own & Chevrolet [(31.6%) Td
CWT & ca Truck (3.34] 78
Cwrn- Car ught Used (45,1%]| T8
Ailr Fllrer Inst by Self (2%_83%) 17T
Canned Stews Last & Mas [17.2%) 1T
Own Camcordar/Video Camera (10.7%) e
Cur & Pooflac [8.2%] 76
b Hot Tub/Whirlpael Spa (3.9%) 76
Bghe Radial Tites Lesc ¥r [32.0%) 76
Kelloggs Frt Looga LecEMog (4.2%) T6
hucoRatic Wagher (58.3N) T5
Cwr & Ford (20, 9% " T4
Hostess EBpack Last § Wes {9.9%| Td
Cocaracing loings LeE &Mas [2.5%) T3
Car Babtery Inst by Self (12, 8% T3
Cocked Hams Lagt & Mopchs |18 2%} T3
Qen Ga@ Goill [21_ &%) Ta
BugrE Swkn Hool-nid LECEMoa . 7. 1%| s
Q:: Filcer Tnsc By S8lf [37.2%) 1
Bought Microwawva Last Year {3.0%| pl]
Uwn Eloctric Chain Saw (4.4%] 70
Erafs MacrniCheese LeceMom (18, 0%] T
‘owr & Ford Truck {(L1.0%) Gé
Wi Standard Size Sar (LZOAW) &8
Cwr: @ Cadillag |3.3%] |
Blas Belted/Ply Tives [3.1%) &7
Dry Mx Salad Drang LecéMas (5.6%) 67
Spark Pluge Chngd by S=1f (15, T4} 57
Boht Firestone Tiras Lot ¥rl2, B4 63
un Truck/Van/Sporc Ucll (18.8y] 62
Bent Hechig Bacfery Le=caMmss (4, 0% &3
O & Mercuyy 15 64| &l
iy Water Fileer {7.4%) L

Copyrizno 1884, Claricas, fnc.j MRI



Markat Pocential In

Frofiles Ratkings

of Feoduct Usage = MR

Comparison Profile’ Hyde Park, OH HHs
Rarked in- Descending crder ALl profiles

Tirls

Shecks Charged ac ﬂ.u.ra.%e 13, 9%}
Own & Dodge Truck [4.-L%}

Own a Yolwa (1.3%|

Dy & ﬂhevt Truck [7.Tk)

Shopped Walmare (36.3% :
Dwr a LincolndContinsntal [(1.8%]
Shocks Changed hy S=LE [3.2%]
Spam Last & Mos {i.lil

Cwrn Car wich CB Radio [4.1%]

Own Gas Chain Saw (14 .7%]

Quaker Fiid Rice Lec 6 Mosm {0.8%]
Fokg Pasta Salads Lec fMoa (0.4%]
Cwr & GMC Truck [3.3%)

Own Ca ke 5N

Cwrl an Infinitl [0.1%)

Ol & Lewua [0.2%)

Capyright 1984, Claricas; Inc. HRI



